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Abstract. Digitalization allows to expand consumers circle, attracting new audience: viewers,
listeners, readers faster than just a few years ago. However, the problem of popularizing Kazakh
music is still relevant. Some methods of digitalization of cultural objects, proposed in this paper,
bring new opportunities to the global scientific environment for studying and familiarizing with
cultural values, and also allow to acquire new experience of interacting with cultural content.

Using a set of research methods, the authors studied several projects of a non-profit
organization in the cultural field and trace and offer for a discussion several tools to implement
each project separately. Its prospects also lead to the search for relevant tools for the further
promoting creative product.

Projects, implemented over the past 4 years have been, analyzed. The optimal models
and tools for promoting are presented, justified not only by the theoretical base, but, first of all,
by practical experience, including the experience of successful international projects. The necessary
favorable environment for modern users of creative products and attracted new opportunities
for popularization of Kazakh academic music, have been created by digital technologies.

The gradual deployment of one creative product, its variability and multi-stage nature leads
to the emergence of completely new solutions for Kazakh music promotion and popularization
using modern technologies.

The projects described in this article and tools for their implementation determine the optimal
models for promoting a cultural product. The practical value of the study can be used as an example
of the possibilities for implementing creative projects.
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Introduction

For the most effective promotion
of Made in Kazakhstan cultural
products it becomes necessary to take into
account global trends and develop, increase
management technologies in the field
of culture, since the music industry
as a socio-cultural phenomenon creates
a new communicative space of culture
and forms new types, genres, styles
and forms of musical consumption.
In this regard there is a need to systematize
its main problems and development
prospects in the digital era, to summarize
the available data on the specifics
of the industry, the types of participants’
activities in the Kazakhstani music market.

In the field of creative product
management, digitalization and new
technologies, aimed at simplifying
the management of human resources
and projects in general, are leading
to completely new solutions (Imayo, Assel,
et al. 112). Today culture is a powerful tool
for spiritual and aesthetic development
of people, the formation of national unity
and the country's integration into the world
community. The main support here remains
the national-cultural roots, historical
experience, best traditions as well
as the preservation of the nation’s own
national code (Tasbergenova 132).
Researchers Kulsarieva, Aktolkyn, et al.
mention “the technological aspect,
the active inclusion of Kazakhstan
in global communications.” (131)

Digital technologies are understood
as the ability to provide information
to a user in the combination and interaction
of various forms in an interactive mode.
These forms can be different and include,
for example, a text, sound, graphics,
video, animation, that is, information
is presented simultaneously in verbal,
visual and auditory forms. This allows
to have deeper emotional impact.
This advantage along with other
properties, predetermined the success

of digital technologies, multimedia tools
and their ubiquity. At the same time,
the communicative openness of media
environment can significantly expand
the number of references to a work of art,
thanks, for example, to such methods
of relaying as embedding material
in a blog, commenting on it on forums,
hyperlinks, cross-posting, quoting,
and so on. The significance of forms
multifaceted realization is growing
(Smertina 65). In addition, digital
technologies and multimedia products
are giving rise to modern forms of creativity.
The changes in the process of perceiving
a work of art that make scientists, writers,
artists and other professionals to reconsider
their research methods as well as the form
and content of the very results of creativity.
They have to cancel the former linear
model, since today the traditional division
of the participants in the communication
process into two groups — an author
(information sender) and his audience
(information recipient), has largely lost
its meaning. Indeed, today an author
creating a composition according
to N. Dvorko “implies not only
an interpretation of the artistic image
by the recipient, but also active interaction
with the artistic object in dialogue mode”
(12). A person from a spectator/listener/
reader turns into a user who, at will,
depending on his goals and objectives,
composes his own sequence, pace, rhythm,
information perceiving way; through
interaction operates with music, maps,
drawings, tables, diagrams, photographs,
animation and video images.
Thus, the author of a multimedia
work acquires a new role — he becomes
the creator of context, intended
for the audience, who can independently
decide regarding the order and nature
of actions, not always suspecting that all
of them are predetermined by its creator.
Such a novelty and complexity of the forms
of visual symbolization in multimedia was
pointed out by L. Berezovchuk, noting



that in this case, “due to the interaction
of the recipient with the work of art,

the visual image turns into a substitute
sign.” (2)

Since a multimedia product
is a product that combines a digital
component, it can be viewed from
the same positions as other forms of art
based on technologies (cinema, television,
etc.). As noted by G. Begembetova
and R. Dzhumaniyazova: “In the context
of the development of modern civilization
and electronic technologies, one of the most
important factors in the global politics
of any state is culture, regarded not only
as a sphere of human life, but also
as a mechanism for possible cultural
and economic expansion.” (114)

To create a new cultural environment
“in which a person gets used to”, methods
and tools for digitalization of cultural
objects are being actively introduced,
widely used and developed. The use
of new technical developments brings
new opportunities for studying
and familiarizing with cultural values.

It also gives the experience of acquiring
a completely new experience of interacting
with cultural content.

In this document, we propose
to consider some aspects of using digital
technologies and art management
tools on the example of the activities
of the Kazakhstan’s Art-Mirai Foundation
whose mission is to preserve and present
to the world the best samples of Kazakh
academic music. The term “academic
music” here is given in broad sense,
as “music performed by professional
musicians with a classical musical
education, as music played on musical
instruments familiar and understandable
to both European and any other culture”
(Imayo, Assel, et al.105).

Musical heritage in any format
has always served as the foundation
for the spiritual development of generations.
Those humanistic values that are not
subject to aging are concentrated

in it, and the musical wealth created

over the course of millennia has

an enduring cultural and educational
significance. Each generation uses

the accumulated experience, masters
the achievements and moves on to create
new values (Snezhinskaya 126). Modern
digital technologies own one of the main
communities today. However, a special
role belongs today also to the sheet music
archive as the custodian of the cultural
heritage, all kinds of forms, genres

and styles of modern musical culture.

Accordingly, the importance
of developing publishing business
in the field of musical art is determined
as one of the basic steps in the popularization
of Kazakh academic art both in Kazakhstan
itself and in the global world.

[t can be found in the proposed study
that the availability of musical publications,
not only in print but also in electronic form,
allows us to expand the prospect of further
use of this music precisely because
it is recorded on a medium, whether paper
or digital ones. Moreover, in view of the fact
that the topic of the work implies the use
of media technologies actively, in the text
of the article we offer links to the results
of the described processes, to the realized
projects.

Methods

To implement the above perspective,
the authors studied several projects

of a non-profit organization in the field
of culture — the Art-Mirai Foundation.
Attention was drawn to the interaction
of the parties, involved in the processes,
and the possibility of supplementing
each project with the next one in order
to expand and transform it. Considering
some of the Foundation projects,

one can trace a multi-level approach

to the creative products promoting
processes. And the central core of any
of them can be called Kazakh/Kazakhstani
music. The “multi-level” term means
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the presence in a creative product

of the “basic element” of Kazakh/Kazakhstani
music and the development of processes
around it that give new forms and formats
to the original product. Using a set

of methods for studying project
management technology, the authors

of the article trace and propose

for discussion several tools used

for implementing projects of various
formats at various levels. Analysis

of the concept of each project separately,
its prospects also result to the search

for relevant creative products implementing
and promoting tools. So, in the course

of our work, we identified and used

the most effective research technologies,

in particular, the musicians direct
interviewing method: a survey was
organized both for professional violinists,
performers and teachers as well as students
of middle and higher levels of musical
educational institutions, and the results
thereof became fundamental in the further
process of editing the musical collection

of Chrestomathies of Kazakh Violin Music.
In addition, the method of collecting

and subsequent analysis of already existing
notes and corrections in the personal sheet
music notes of teachers, students

and in library copies was also applied.

[t should be noted that the poor state

of individual copies that, we discovered

at the time, sufficiently motivated

us to continue our work.

The practical part of the work included
listening both in person and offline to each
piece performed by violin soloists in order
to identify errors and typos in the fingering
and bowing in the collections of previous
editions. This important part of the work
was organized by us in close cooperation
with the author of the collection, Professor
B. Kozhamkulova. And important moment
in approving the final version of the musical
text was the correspondence between
the observance of bowing, fingering
and nuances and methodological
comments.

In the course of selecting the most
suitable font, we also applied the method
of interviewing several focus groups
of different age categories and different
levels of education. It would seem
that a larger font would be more preferable
to the group of primary and secondary
school age. However, it is interesting
to note that other groups of older musicians
also voted for it. They motivated their
preference by the fact that often the console
with the notes is standing farther
on than they would like or a large font
in the notes of the accompanist (clavier)
allows a performer to feel more confident
when playing by heart, since in this case
there is always the opportunity to “peek”
the next phrase.

The main questions of the questionnaire
and the survey results are shown
(see diagram 1).

We also used the analysis of streaming
platforms users’ statistical data, account
and website visits statistics and other data.

Thus, the application of a complex
of research methods led to the results
which we report below.

Results and Discussions

Basic element of the Made in KZ cultural
product in the context of the activities

of the Art-Mirai Foundation is Kazakh
music of academic performance.

This is due primarily to the fact

that the idea of establishing a Foundation
arose in the process of initiating

and organizing the re-edition of various
violin collections by Kazakhstani authors.
Also important the fact was the founder

of the foundation is a professional violinist
who studies the available musical material
in daily practice. Therefore, editions

of the violin repertoire became one

of the cultural products of the Foundation.
Thus, the most complete compositions
for the violin in the musical culture

of Kazakhstan are presented

in the collections of Professor



Diagram 1. Main Questions of the questionnaire and the survey’s results.

Questions:

Are you satisfied with the sheet music typed in larger font (7-8)*?
Are you satisfied with the musical text typed in medium form (6,5)?
Are you satisfied with the existing cover page?

Are you comfortable with coups in the existing version?

Have you encountered any errors/typos in the music text?

Do you have your own copy of the collection (any of the parts)?

Are the bowing/fingering convenient in the existing edition?

N Ok W

[
o

wv

Large font Medium font Cover page update

H Professional perfromer (27)

*Size of fonts at Sibelius program (6" and 8" versions)

B. Kozhamkulova: Chrestomathies
of Kazakh Violin Music in three parts.
This work of the first Kazakh violinist
Balym Kozhamkulova who studied
at Gnessin Moscow Institute,
is in demand in the educational practice
of every Kazakh violinist.

In regard to the collections history,
it should be noted that the first full-fledged
edition of the Reader in two parts, in which
the works of Kazakh composers were
collected, adapted for violin and piano,
was published in 2000. And the third part
of the Chrestomathies was published
in 2009, it includes works of large
form for violin soloists as well
as for students of music institutions.

Thanks to musical publication, more
than one generation of Kazakhstani
musicians has grown up to the present
time, who know Mukan Tulebayev’s
Tolgau, Mansur Sagatov’s Kui,
Zhayau Musa’s Ak Sisa and many

Conveniece of coups

W Student (junior and intermadiate), (16)

20
15 | |

Errors/typos Having a personal copy Ease of

bowings/fingering

Student (senior), (18) Teacher/tutor (19)

other compositions, because the works
of outstanding Kazakh composers

not only entered the educational program,
but also began to be often performed

at all violin competitions for children

and youth and concerts. In addition,
today pieces from these Chrestomathies
are actively used in adaptations for other
string as well as for wind instruments.
For example, Kazakh Composers
Collection for Viola, Collection of Kazakh
Kui Adaptations for Violaby D. Mahmud
or Chrestomathies for the Clarinet

by R. Sabirov.

A valuable addition to the collections
of Chrestomathies of Kazakh Violin Music
by B. Kozhamkulova are the author’s
methodical explanations that determine
the specific tasks that must be solved
by the performers: the accuracy of reading
the musical text, fingering and bowing;
the tempo that creates a music
piece character; a logical structure
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of interpretation. Of course, such
recommendations are very needed

in the process of professionals training
and education.

The first reissued collections
by the founder of the Art-Mirai Foundation
(then still a private person) were released
in 2017. A small edition of all three parts
of the collections was given to the Professor
for personal use. B. Kozhamkulova’s further
desire to distribute the music among
the country’s music schools and colleges
was the reason for opening the Foundation,
and the reissue of the collections became
the first and basic level of all subsequent
projects of the Foundation, which today
go to the international level.

The reissuing process consisted
of not only the elementary correction
of typographical errors in the musical
text of previous editions, but also
in a greater degree of musical editing
of the Chrestomathies, which was based
on the comments and recommendations
of professional musicians. So, for example,
the technical pages, turning process
for convenient use of notes at the time
of performance, were taken into account,
fonts were revised, missing musical
notation was introduced. In addition,

a modern cover design was developed,
taking into account the opinion and wishes
of the author of the collection.

The 2018 and 2019 editions were
distributed free of charge to children’s
music schools, secondary specialized
and higher musical institutions throughout
the country. One of the charitable
editions was supported by a grant
from the Foundation of the First
President of the Republic of Kazakhstan.

[t is important to note that during

the reissue, the music collection was also
supplemented with new works, respectively,
due to which the repertoire of violinists

was replenished.

As it is known, historically, the reason
for the emergence of music publishing was
the need to unify musical works in order

to preserve and reproduce their common
style (sound). Today, all over the world,
printed music is a rather expensive process,
because only publishing houses

with extensive long-term experience

and the necessary equipment are capable
to publish high-quality musical scores
and claviers. Moreover, the modern

world dictates to use actively the latest
technologies to popularize and promote
music products. For example, the Muzyka,
which is the oldest Russian publishing
house, uses, among other things,

a new format of music publications —

the multimedia musical publication
(MMMP). It includes several versions

of musical text, including, for example,
author’s facsimile, urtext and the most
popular edition. In addition, the user

is presented with options for audio

and video recordings of a piece,

as well as comments. In Kazakhstan,
unfortunately, there is no specialized
music publishing house yet. Some notes
of works of Kazakh/Kazakhstan’s
composers are printed in the printing
departments of music universities in limited
number of copies. But the most often,
composers or authors of musical tutorials
and books publish their works in private
typographies and publishing houses

at their own expense or, if they are lucky,
with sponsorship. And here, the Art-Mirai
Foundation, acting as an organizer

of publishing process, takes responsibility
for the release of music collections

of Kazakhstan’s composers, thereby
filling the deficit in music publishing,

as well as contributing to the promotion
and popularization of the national school
of composers and performing arts.

As one of the ways to solve the problem
of distributing collections of Chrestomathies
of Kazakh Violin Music among musicians,
the digital platiorm, the MusicBookShop
music showcase was specially created
in the form of an Instagram account,
the website and the telegram channel.
This platform contains scores and musical



collections of Kazakh composers, books
of Kazakh musicologists and researchers
in electronic format. New electronic notes
appear on the showcase on a regular basis,
re-typed from handwritten or dilapidated
scanned notes. Thereby, the musical
showcase continues to expand, and we are
convinced that, as a tool for promoting
and popularizing Kazakhstan’s musical
art, the MusicBookShop digital platform
is an excellent tool for Kazakhstan’s
musicians, music researchers, music
fans both in Kazakhstan and abroad.
So, for example, the telegram channel
of the music showcase in English,
and this allows an English-speaking
musicians or researchers of Kazakh/
Kazakhstan’s music to find the materials
they need. Instagram and Facebook have
an automatic text translator for this,
which also makes it easier to find
the right sheet music or books.

Another example of expanding
the printed material opportunities
is a musical collection of pieces by Kazakh
composers for an ensemble of violinists.
[t is a score with parts of several voices
and accompaniment included in it.
Since there are up to 4 voices
in the ensemble (up to four violins
performing different parts at the same
time), there are no more than two or three
musical stands per one sheet, which
significantly increases the number of sheets
in general. Accordingly, the cost of printing
a multi-page collection also increases.
In this regard costs are often optimized,
for example, by reducing the font
(which is not always convenient
for the performer), or by choosing low-
quality (too thin) paper, which, of course,
hinders, for example, a pianist turning
pages in quick mode. Art-Mirai proposed
another solution, focusing on modern
capabilities of performers. Namely,
the use of a QR code in music collection,
which is given in the title of each work leads
the user to the digital version of individual
parts to choose.

[t is obvious that for effective promotion
of Kazakh music, popularization of Kazakh
art, Kazakh composers and performers
some musical publications, of course,
are not enough. According to this conclusion,
the Art-Mirai Foundation, acting as a link
between composers and performers,
and then listeners, use various project
formats, where the basis for expanding
the concept of cultural product
or creative product is music recorded
and published: musical publications —
printed and electronic as well as studio
professional sound recording. Nowadays,
the compact disc (or even vinyl) music
distribution system still exists, however,
it is important to recall the fact that today
consumers have more access to digitized
music. For example, since its revival
in 2011, Melodiya, the famous Russian
company, has been actively engaged
in the digitization of its gigantic volume
of archival material. The gramophone
records were digitized and published
on CD, and later were published
(and are still being published) on all digital
streaming platiorms, and Melodiya’s social
networks serve as excellent platforms
for promoting and popularizing
of its musical content. A significant
increase in the consumption of digitized
content has become possible, primarily
due to the fact that the market is growing
in the number and quality of online
and mobile services, including streaming
platiorms. Paid download services such
as Apple’s iTunes dominate. We have
witnessed the growing popularity
of subscription streaming services
such as Spotify or Napster.

The SoundCloud platform is a kind

of social network for musicians that allow
sharing music content through a website
and an application. The use of music
streaming platiorms allows promoting
music, artists, and composers.

In this regard, the next step
in implementing the program for the
promotion of Kazakh music in academic
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performance was the organization

of recording sessions to record works

from the collections of the Chrestomathies
of Kazakh Violin Music. Even in the process
of reissuing the Chrestomathies, it was
concluded that most of the pieces

from the collections were not professionally
recorded for children and middle-level
students-musicians. Accordingly, young
violinists did not hear Kazakh pieces

from their repertoire in a high-quality
studio recording. Largely due to the fact
that there is no example of performance,
there is no material to be guided

by when selecting the next program,
young musicians often do not have

a desire to include those works

that they have not heard in their repertoire.
Foreign musicians, in turn, also have
nowhere to learn about how melodic

and original Kazakh violin music can be,
and also to get the necessary notes.

After analyzing the current situation,
the Art-Mirai Foundation initiated several
recording sessions. The project was
named GoldStrings.kz, the purpose
of the project was to introduce the world
cultural community to talented performers
of modern Kazakhstan. Thus, a few soloists
of Zhambyl Kazakh State Philharmonia,
the Astana Opera Theater and others have
recorded more than 30 works. Recordings
were conducted in the Great Hall of Zhambyl
State Philharmonia and in the Great Hall
of Kurmangazy Conservatory. In addition,
international partners, namely the Chistaya
Muzyka recording studio (Moscow)
were involved in recording Kazakhstanis
in Moscow: violinist Zaure Zharova,
teacher of the Central Music School
at P. 1. Tchaikovsky Moscow State
Conservatory, pianist Sholpan Barlykova
and violist Pavel Romanenko, founder
of V. Berlinsky quartet.

Currently, the result of all our recording
sessions is presented on all the world’s
digital streaming platiorms (iTunes, Spotify,
YouTube, ete.), with Qazaq music for violin
and Qazaq music for violin and viola (vol.2)

albums. All the recordings made were

also donated to the partner of the Art-Mirai
Foundation, the Radio Classic. And today,
thanks to this project, listeners have

the opportunity to get familiarized

with the best examples of Kazakh

musical culture not only in concert

halls but also using any gadget.

As a natural consequence of the previous
project, the author of this article created
another format of Kazakh music
popularization in the form of Magic Violin
fairytales project which synthesized several
directions. It combined music, words,
fine arts and technology (QR code).

QR code used in the Magic Violin project,
allows to instantly download the sheet
music, access an audio file or a video

clip on YouTube. By the way, it should

be noted that the video clips to music

are presented in the format of animated
illustrations. In today’s realities, any child
from an early age knows how to handle
gadgets, smartphones and tablets.

[t is not difficult for children to point

the smartphone camera at the QR code
and click on the popup. Further, children
get fascinated by the action of colorful
animation to melodic music.

Music is presented in this project
in the classical version of musical
instruments performing familiar
and understandable to any culture,
namely, on the violin and piano. The word
is presented in the form of author's fantasy
tales for children. Note that the genre
of “fairy tales for children” was not chosen
by the author by chance. Here, first of all,
the imagery of the music itself played
its role. The author also took as a basis
the images, corresponding to the titles
of the works, but at the same time reflected
his vision of the song history with words.
Since it was violin music, and in the recording
it is also presented to the audience
as the classical instrument performance,
the melody is not supported by the words
that some melodies have, due to the fact
that they are originally the songs.



This gave some freedom to the author

of fairy tales, not to be tied to the meaning
of the text, but to think only in images
caused by sounds and to be free to interpret
these images in own way. It is interesting
that the author communicates

with the readers/listeners with the help

of the images created, involving

them in some kind of creative discussion.
The modern communication of authors,
artists and consumers, readers, according
to J. Bayer, “today, thanks to technology
becomes much more intense, wider

and more versatile than a hundred years
ago. The audience becomes a participant
in the cultural space thanks to the media
and video art interactivity without feeling
distant from the cultural space,

but on the contrary, the social role he/she
assimilates teaches to be not an object
but a subject in the socio-cultural space,
to have the right to actively participate
and choose. This, in turn, corresponds

to the ideas of contemporary social
development...” (133). At the same time,
there is no evaluative element in the concept
of a project, authors invite readers

and listeners to “implement” the image

in their mind on their own.

The basis of the Magic Violin project
was five pieces from the first part
of the Chrestomathies of Kazakh Music
for Violin collection, which, among others,
were recorded during one of the recording
sessions of the GoldStrings project. Five
small pieces, three of which are widely known
in Kazakhstan (Ak Sisa by Zhayau Musa,
Karlygash by Akhmet Zhubanov, Eligay
by Latif Hamidi), and two little-known
but also very melodic and original folk songs
(Ahau Bikem in Pirogova’s adaptation
and Khararau in Yevgeny Brusilovsky’s
adaptation), formed the basis of five author’s
tales about an old violinist who tells
interesting stories.

As an additional Kazakh music
popularizing multimedia tool, the Magic
Violin project has added another direction
demanded by the modern consumer

“Music Box” sound. It opened new

opportunities for promoting Kazakh music.

Five pieces from the Magic Violin project

were performed on electronic piano and

recorded in Shuttering Music Box sound

(Omnishere library). This genre of music

is considered as the most attractive

for infants. However, taking into account

the number of fans of this genre among

adults around the world, one can judge

the possibility of wide distribution

of melodies from the album, and Kazakh

music accordingly. For Kazakhstani

parents, the appearance of an album

with Kazakh music in this format brings

an opportunity to familiarize a child from

a very early age with the national melody.

The pieces were released on all digital

streaming platforms (iTunes, Spotify,

YouTube etc.) under the cover of the Magic

Lullaby album. The cover illustration

is also an animation and is used

on the Foundation's YouTube channel.
Thus, we have come to the conclusion

that today the Magic Violin project has been

transformed into the printed Fairy Tales

of the Magic Violin book for adults and

children in three languages, Kazakh,

Russian and English. The Aruna publishing

house, established in 2000, specializing

in the production of fiction, encyclopedia,

educational and entertaining literature

for children, showed its interest in the project,

offering circulation and promotion.

[t is noteworthy that the marketers

of the publishing house offered to release

the first edition of the book through

the crowdfunding. And the reason

for applying such a promotion tool was

explained by the publishing house not

simply by the financial obligations.

In heightening interest to the project

of people who has no relation to professional

music education, the publishing house

saw and expressed the hope that Kazakh

music performed on the violin would help

make the world of Kazakhstani mothers

and the world of their children better,

more comfortable and more aesthetic.
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Fundraising held on the StarTime.kz digital
platform during the Covid- 19 pandemic,
made about 40%, which, however, helped
cover the costs of the publishing house under
the contract with the illustrator. Thus, a unique
book Fairy Tales of the Magic Violin,

which has no analogues in Kazakhstan

yet, appeared.

As in all ongoing projects of the Art-Mirai
Foundation, the central idea of the Magic
Violin project, its basic element is Kazakh
music. And in the fairy tales book, music
can not only be heard but also performed
both with a voice and with any instrument.
The melodies included in the book have
notes from the collections of Chrestomathies
of Kazakh Violin Music by Balym
Kozhamkulova with the preservation
of bowing, nuances and tempo designations
of the collection author. And original
sheet music, for example, with piano
accompaniment may be found,
as mentioned above, on the MusicBook-
Shop digital music showcase.

The next expansion of the Magic
Violin project as well as another form
of popularization of Kazakh music including
through digital technologies, was implemented
with the help of the Foundation’s partners —
Almaty Symphony Orchestra. The team
made a studio recording of all five works,
and each of them was performed on various
string instruments by the orchestra’s
accompanists. So, two pieces were played
on the violin, one on the viola, one on the cello
and one on the double bass. Each soloist
played accompanied by the orchestra.

In addition, accompaniments for the pieces
were recorded separately. Thus, a musician —
a child or an adult — can perform a melody
accompanied by an orchestra, simply

by turning on the record, thereby becoming
part of the multimedia world, integrating
as a soloist on the big stage.

Another partnership project
of the Foundation with Almaty Symphony
Orchestra was implemented during
the difficult period of the pandemic
in May 2020. The project was connected

not only with Kazakh music and again
with children but also with digital
technologies. As you know, during
the pandemic in Kazakhstan, as well
as around the world, restrictions were
introduced. “It was impossible to hold
events with any number of people.
Concerts were canceled... And freelance
musicians, public organizations and private
music groups were actively involved
in the Internet during this period, both
with archival programs and new projects,
in order to maintain the interest
of the existing audience in their work
and, at the same time, attract new audiences.
Total digitalization has modernized
the communication processes of musicians
and listeners, raising to a new level such
qualities as creativity of thinking
and a penchant for creative adventurism”
(Kalyuzhnova, Yelena, et al. 6).

In the search for new solutions
for accessing the Internet, a project was
implemented to create a video clip
to the Eligay melody — a piece
from the collection Chrestomathies
of Kazakh Violin Music and the central
piece of the Magic Violin project. The video
release was timed to coincide with Children’s
Day, June 1, 2020. This was accompanied
by both direct and indirect restrictions.
But the same restrictions contributed
to the creation of a new option of interaction
between musicians, a new format of remote
work, overcoming and searching for new
ways. Even though quarantine restrictions
were still in place, the Foundation
management found a way to organize
the filming. Of course, an important role
was played by the fact that the chamber
composition of the invited orchestra
consisted of only 11 people, that is,
it was relatively small and, accordingly,
could take into account and fulfill all
the prescribed necessary security measures.
The team filmed several panoramic video
frames outdoors, in a wide clearing in the
mountains, using drones for video filming.
Further, a more serious limitation arose:



the soloist is the Artistic Director

of the Orchestra, the violinist lives

in Spain, and, of course, he was not able

fly to Kazakhstan for filming and sound
recording. So he made a video clip

with him performing a solo part to orchestral
accompaniment pre-recorded at the studio.
And further, having the material from both
sides in hand, the recording studio

and the team of the collective started mixing
both the sound and the picture separately.
[t was necessary to combine audio

and video content recorded by different
media so that in the final video the picture
looked organic, and the overall sound did
not cause any complaints. The “remote”
project was implemented successfully.

As a result, a video clip on the Kazakh
Eligay theme was released on the orchestra’s
social networks for the Children’s Day.

Conclusion

The general development of technologies

leads to the definition of modern trends

in the development and promotion of projects.

In the first place, of course, digital ones.

Thus, the features analysis of digital

technologies usage to promote creative

products in the local cultural environment

brings some conclusions given below.

The practice of searching for creative solutions

and new mechanisms for implementing

ideas, in the rapidly changing reality,

determines the development and success

of promoting completed projects. Moreover,

crises and restrictions that affect the possibility

of development nevertheless stimulate

the ability in practice to create new tools

and methods for promoting projects.

For example, by widely using and actively

developing digital technologies such

as streaming services, recognized today

as the fastest growing form of media,

or QR code technology with its ability

to integrate into any printed product

and the ability to expand its functionality.
With regard to the local cultural

environment in its regional context,

all of the above leads to an important
fundamental conclusion — Kazakh music,
recorded on paper and/or digital media,
has great potential for further
implementation in various formats

and self-promotion. Author’s Made

in KZ creative product which includes

a musical component, uses digital
technologies and focuses on a variety

of formats, certainly claims to be unique.
Among the components creating the Made
in KZ product and audio recordings or video
clips on streaming platforms and websites,
with the possibility to integrate into social
networks, there are animated illustrations
that can revive the paintings of artists

and arouse additional interest in them.
And, of course, also fairy-tale books

for children and adults with notes,

music in a high-quality “live” recording,
which is available instantly when pointing
your phone’s camera at QR code.

So, today, the Fairy Tales of the Magic
Violin book is a unique creative product
aimed at enlightenment, popularization

of national music and the formation

of aesthetic consciousness in children.

As practice shows, modern technologies
open up opportunities for the development
of projects and offer a variety of solutions
in promoting creative products.

Thus, in today’s society, it is difficult
to overestimate the importance
of technology, the World Wide Web,
social networks, smartphones, flying
drones and so on. The consequence
of this “oversaturation” of the artificial
in the natural is the “erasing”
of boundaries between virtual and real
worlds. It is important to seek and find
a balance. However, it is impossible
not to take into account that through
the sound of musical theme, through
the dynamic forms of screen images
and their continuous mobility in minds
of listeners, the completion of artistic
matter, the interpretation of artistic
images and the comprehension of aesthetic
essence of creative product occur.
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Kypwmanrasbl ateinarsl Kaszak ynTToik KoHcepBaTtopusichl (Asmarsi, Kazakeran)

Fanusa berembOeroBa

Kypwmanrasbl ateiniarsl Kasak yiartsix Koncepsaropusicsl (Anmatsl, Kaszaxceran)

MAPKETUHTTIK LU®OPIbl TEXHONIOTUANIAP XXOHE «APT-MUPAM»
KOPbIHbIH )XOBAJIAPbDI

AHpatna. LUndpnanabipy TyTbiHyLWbINAP WeHOEePiH KEHENTYre, XKaHa ayAMTOPUSIHbI TapTyFa MYMKiHAIK
6epepi: kKepepMeH, TbIHAAYLLbI, OKbIPMaH BipHeLue Xbin OypbiHFbIAaH bipHelle ece XbinaaM. ereHmeH,
Ka3akK My3blKaCblH TaHbIMan eTy Maceneci ani Ae e3ekTi. Makanafa yCbiHbIFAaH MAEHM HbICAaHAAPAbI
undpnaHAapIpy aAicTepi aNeMAIK FblIbIMU OpTafa M3AEHW KYHAbIbIKTApAbl 3epAeNey MeH TaHbICTbIPYAbiH,
»KaHa MYMKiHAiKTEpiH 6epefi, COHbIMEH KaTap M3AEHM Ma3MyHMEH ©3apa 9pPEeKETTECYAiH MYIAEM KaHA
TaXipnbeciH anyFa MyMKiHLIK 6epesi.

OficTep KeleHiH naiaanaHa oTbipbin, aBTOpAap M3AEHU Canafarbl KOMMEPLMANbIK EMEC YIbIMHbIH,
6ipHelwue xob6anapblH 3epTTesi, ap )0baHbl XeKe Xy3ere acblpyabiH bipHelle KypanaapbiH kagaranan,
TanKplnayra ycbiHApbl. OHbIH NepCneKT1BaNnapsb! WblFapMallbiblK, OHIMAI O4AH 9Pi XXbUDKbITY YLUiH TUICTI
Kypangapabl i3geyre ne akenegi.

Byn Makanaga CoHfbl TOPT XKbINAA XKy3ere acblipblifaH Xobanapabl Tanaay KyMblCbl KepCeTinea,.
OHTainbl yarinep MeH XbIXKbITY Kypanaapbl KENTipinreH, onap Tek Teopusibik, 6azaMeH FaHa eMec,
€H anfblMeH NPaKTUKabIK TXKIpUOEMEH, COHbIH, iliHAe TabbICTbl Xanblkapanblk Xobanap TaxipubeciMeH
Herizgeneai. Lludpnbl TexHoNornanap WbliFapMallbl/blK OHIMAI 3aMaHayu nakaanaHyLbiFa KaKeTT
KONaMbl XaFoan >acan, Ka3akCTaHabIK, akageMUsblK, My3blKaHbl
TaHbIManN eTyAiH, XXaHa MYMKIHAIKTEPiH TapTThbl.

Bip wbiFapMaLLbIbIK 6HIMAI KE3EH-Ke3eHMEeH EHri3y, OHblH, 83repMeniniri MeH Ken CaTbibIbIFbI
3aMaHayu TEXHONOrMANApAbl NaiAanaHa oTblpbin, KA3aKCTaHAbIK, My3blKaHbl iIrepifeTy XaHe TaHbIMan
€Ty YWiH MyNAeM XaHa WewimMaepaiH nanga 6onybiHa akenemi

Ocbl Makanafa cunatTanfFaH xobanap aHe onapAbl Xy3ere acblipy Kypanaapbl MoAEHU eHIMAI
XKbUDKbITYAbIH, OHTaM/Ibl YATINEPiH aHbIKTakAbl. 3epTTeYAiH NPaKTUKabIK KYHAbIIbIFbIH LUbIFaPMALLbIIbIK,
obanapabl Xy3ere acblpy MYMKiHAIKTEPiHiIH MbICanbl peTiHae nanaanaHyfa 6onagpl.

Tipek ce3dep: ubpAbI TEXHONOTMUANAP, MYNbTUMEANA, Ka3ak My3blKacbl, ApT-Mupaii, WbiFapMalLlblbIK,
BHIM.

Aaiiekces ywin: VIMaé, Ocen, xaHe Fanus berembeToBa. «MapKeTUHITIK LMbPAbI TEXHONOrMANAP
XaHe “‘ApT-Mupait” KopbiHbIH Kobanapbl». Central Asian Journal of Art Studies, 7.7, N2 4,2022,15-31 6.
DOI: 10.47940/cajas.v7i4.581.

Anreic. AsTopnap Central Asian Journal of Art Studies pepaktopnapbiHa, COHAAM-aK, aHOHUMA
peLeH3eHTTepre 3epTTeyre Hasap ayAapbin, Kbi3bIFYLLUbUIbIK TAHbITKAHbI YLWiH, MakanaHbl 6acnara
[aviblHAayFa KOMEeKTECKEHI YLWiH anfbicTapblH 6ingipesi.

Asmopnap KomuazbaHbIH COHFbI HYCKACbIH OKbIN Kynmaodsl XaHe Myddenep KaKMmblfbICbl YOK eKeHOi2iH
ManimMoelioi.
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Kasaxckasi HaloHasbHast KoHcepBatopust umern Kypmanrasst (Asnvatsr, Kazaxcran)

lannsa Beremo6eroBa

Kazaxckast nauponasbHast KOHCepBaTOpHst UMEHH KpraIII‘aSbI (AJIMaTbI, KaSaXCTaII)

MAPKETUHTOBbIE LLU®POBbBIE TEXHOJIOTUWN N MPOEKTbI
®OHAA «<APT-MUPAI»

AHHoTaums. LindpoBunsauus no3BonseT pacluMpuTb Kpyr noTpebutenei, NnpuBieYb HOBYH ayAUTOPUIO —
3puTens, cnywarens, Y4aTatens — HAMHOro BbICTpee, YeM BCEro HECKOMbKO NeT Hasaa. OgHako npobnema
nonynsapu3aLmm Kazaxckom My3blki No-NpexHeMy akTyanbHa. [peanaraemble B CTaTbe METOAbI
unMdpoBM3aLMM 06LEKTOB KyNbTYPbl MPUBHOCAT B MUMPOBYHO HAY4YHYH Cpeay HOBble BO3MOXHOCTU

AN U3y4yeHns 1 NpUoBLLEHNS K KYNbTYPHbIM LLEHHOCTSIM, @ TaK)Xe NO3BOJISKOT NpMobpecTn CoBepLIeHHO
HOBbIM OMbIT B3aWMOLENCTBUSA C KYbTYPHbIM KOHTEHTOM.

C noMoLLbi0 KOMM/IEKCA METOA0B aBTOPbI UCCIEAYHOT HECKOIbKO NPOEKTOB HEKOMMEPYECKOM
OpraH13aLmmu KynbTypHOU cdepbl, TPOCIEXMBAIOT U NPeAaratoT AN 06CyKAEeHUS HEKOTOpble
WHCTPYMEHTbI /19 peanu3alumm Kaxaoro npoekTa B OTAeNbHOCTU. [lepcneKkTuBbl MCCnenoBaHUS MPUBOAAT
K MOWUCKY aKTyaslbHbIX MHCTPYMEHTOB Ja/lbHENLLEro NPOABMXKEHNS TBOPYECKOrO NPOAYyKTa.

AHanu3npys NpoekTbl, peann3oBaHHbIe 33 NOCNefHNEe YeTbipe roAa, aBTOPbl ONpesensoT
OMTUManbHble MOLENN U MHCTPYMEHTbI MPOABUXKXEHMS, 000CHOBAHHbIE HE TO/IbKO TEOPETUYECKOM
6a30i1, HO B NepBYI0 0Yepenb NPaKTUYECKMUM OMbITOM, B TOM YAC/IE U OMbITOM YCMELIHbIX NPOEKTOB
MeXAYyHApOLHOro YpOoBHS. LIMdpoBblie TexHONOrMM co3nanu HeobxoamMmyo GnaronpusaTHyO cpeay
[N COBPEMEHHOTO NO/b30BaTeNs TBOPYECKOrO NPOAYKTa U NPUBNEK/N HOBblE BO3MOXHOCTU
[ONS Nonynspu3aumm KazaxcTaHCKOW akafleMUYeCcKon My3biKU.

[NocTeneHHoe pa3BepTbiBaHWE OAHOIO TBOPYECKOrO NPOAYKTA, er0 BApUATUBHOCTb M MHOFO3TaNHOCTb
NMPUBOAMT K MOSIBIEHMIO COBEPLUEHHO HOBbIX PELUEHMI N0 NPOABMNKEHMIO M NONYASPU3aLUU
Ka3aXCTaHCKOM My3bIKM C UCMOb30BaHUEM COBPEMEHHbIX TEXHOOMMA.

OnucaHHble B AaHHOW CTaTbe NPOEKTbl U MHCTPYMEHTbI UX peanun3aLuu onpenenstoT OnTUManbHble
MOAENN NMPOABMXKEHUS KYNbTYPHOIO NpoaykKTa. [1pakTMyeckyo LLeHHOCTb MCCNea0BaHUS MOXHO
MCNOoNb30BaTb Kak MpUMep BO3MOXHOCTEN peannsaLmmn TBOPYECKMX NPOEKTOB.

Kntoyessie cnoea: undpoBble TEXHONOMMU, MyNbTUMEAMNA, Ka3axCKas My3bika, ApT-Mupai,
TBOPYECKUM MPOAYKT.

Ana yumuposarus: Imaé, Acenb, u fanns berembeToBa. «<MapkeTUHroBble LMdPOBbIE TEXHOMIOMMUM
1 NpoekTbl hoHaa ‘ApT-Mupait™». Central Asian Journal of Art Studies, 7. 7,N® 4,2022,c. 15-31.

DOI: 10.47940/cajas.v7i4.581.

bnazodapHocmu. ABTOpbI BbipaxatoT 6narogapHoctb pepakumu Central Asian Journal of Art Studies,
a TaK)Ke€ aHOHUMHbBIM peLleH3eHTaM 3a BHUMaHWe 1 UHTepecC K UCCIef0BaHMI0, 3@ MOMOLLb B MOArOTOBKE
cTatbu K ny6amkaumm.
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