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Abstract. Christoph Stueckelberger, professor of global ethics on three continents in this Q &A
interview tells us about a specific area of ethics - the ethics of the art business, which is closely
related to aesthetics on the one hand and law on the other. As in the love business, there are norms
of behavior in this business, but the specificity of the art business lies in the uniqueness of each
product. The professor concludes that art engages many human senses: eyes, ears, taste, smell, touch,
that is, it goes beyond rational thinking and engages the whole person. Also, that practice shows that
the leaders of the artistic process today are not the owners of fine taste, but the owners of financial
resources. Unethical intermediaries in art or just traders - art managers, gallery owners and others,
working on the principle of “business as usual’, can do their work with the aim of making maximum
money and perceive art business as any business, even with higher profits. Other intermediaries
perceive the art business as a vocation, just as good artists have a vocation - an inner calling to a
“mission”. Ethical intermediaries therefore act as midwives: they help artists give birth to their precious
art as their “baby” and present it to the world. A remarkable role for art mediators. This interview
concludes: the artist must learn from others; grow to become authentic; strive for excellence; the
creative person must earn and remain grateful for having been given the gift of being an artist.
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lessya Jurt: You represent ethics and
art. Two different worlds! What does it
mean for you?

Christoph Stueckelberger: [ am first
an academic as professor of global ethics
on three continents. In addition, I am since
decades leading foundations, development
organisations and consulting business
companies, banks and UN agencies on
ethics. [ am an artist in order to express
visions, dreams and values with other
means than words and actions. [ do it
not for sale. However, I recognize the
importance of the question of art business
for those who depend in their income from
art.

Alessya Jurt: What exactly is an art
business?

Christoph Stueckelberger: Art business
is business of art objects: buying, selling
and storing all types of art, from drawings
to sculpture, from books to clothes, from
music to dance, from artistic furniture to
installations in nature.

Alessya Jurt: How does it differ from
other businesses?

Christoph Stueckelberger: Similar to
other businesses is that it is a transaction
of property from one to another owner,
including temporarily lending etc. Each
business as such a transaction differs.
Business of shoes, electronics, academic
courses, food or tourist travel differ. Art
is specific in the sense that it is not mass
production. X thousand print copies
of a piece of art may not be counted as
art business. Art business is rather the
transaction of single, unique objects (or of
a few hand-signed special copies). More
important is that the producer of the art
piece is an artist, not a manufacturer or a
machine. Here, delicate questions come up
if the artist is a robot.

Alessya Jurt: Business ethics is a set
of moral requirements based on honesty,
openness, fidelity to the given word, ability
to function effectively on the market in
accordance with the current legislation,

established rules and traditions. Are you
sure that all this can be attributed to the art
business?

Christoph Stueckelberger: Yes, fair
conditions of business traditions are
applicable to all kind of trade relations.

[t would be interesting to take my book
“Global Trade Ethics”* and apply it to
art business. Values such as fairness
(fair prices) and virtues such as honesty
and integrity are compulsory also for art
business. Respecting legal requirements
(e.g. in art business from tribal origin or
historical artefacts) is even the minimum
requirement for art business.

Alessya Jurt: What do you think is
the ethics of art business? After all, many
people read, hear about “lying” deals. Once
in one book I read about Gagosian, that
on the formation of his career, he asked his
ex-wife to buy a painting, and he will return
all her money. Although she did not agree,
according to sources, but he conducted
such false deals. How would you describe
such behaviour of people in this business?

Christoph Stueckelberger: Crookes,
thieves and falsifiers exist in all business
fields, from watches to brand clothes, from
wine to art. In each of these sectors, it is
unethical business as it is not telling the
truth about the product (its origin, quality
etc.) and therefore is not based on fairness
and free choice of the buyer.

Alessya Jurt: Are there rules in the art
business, if so, what are they?

Christoph Stueckelberger: The ethical
rules for art business are in general the
same as for other products and have to be
respected and — in case of non-respect
— be sanctioned by law as in the other
sectors.

However, the specificity of art business
is in my view the uniqueness of each
product. Many art pieces are not valued
at the beginning, especially because art if
often beyond convention and tradition. It
breaks standards and walls of convention
and therefore is often not appreciated now
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of production. Only later, its artistic value
and then financial value because of its
uniqueness — is recognized.

Another specificity is the artist as
the producer of the product. Some are
business-minded or have to sell to survive.
Others have the inner drive and energy
to express their visions, dreams, fears
and phantasies in their artwork, but are
not interested or not able to produce for
selling. They can become victims of art
business buyers — and we as tourists may
be among them when we buy a precious
piece of art for almost nothing on the
market in a developing country. Other
artists are overestimating the value of their
art. Business art therefore needs a highly
developed sensitivity for the artist, his/
her material needs and attitudes, for the
environment, for the community around
in order to get a fair deal in mutual respect
between seller and buyer.

Alessya Jurt: Business is a mutually
beneficial agreement between two or more
parties. Within the art business, I more
often meet three parties - the artist, his
manager and the gallery. However, the
main (in my opinion) player is the artist.
What should he pay attention to first within
the framework of ethics?

Christoph Stueckelberger: Art in my
understanding is a great gift of humans
to humanity as it widens and deepens the
understanding of human existence and of
the whole creation. It makes the invisible
world visible, turns the inner world outside
and gives meaning or dismantles meaning.
Art activates many of the human senses:
eyes, ears, taste, sense of smell, touching.
Art in the best sense touches the heart
and soul, it means it goes beyond rational
thinking and engages the whole person.
The art managers, gallerists or other
intermediaries can do their job in order
to make the maximum of money and see
art business as any business, even with
higher profits. [ would call them unethical
art intermediaries or just “business as

usual” traders. The other intermediaries
see art business as a vocation as the good
artists have a vocation as an inner calling
for a “mission”. The ethical intermediaries
therefore act like midwives: they help the
artists to give birth to their precious art as
their ‘child” and to present it to the world. A
wonderful role of art intermediaries.

Alessya Jurt: How should the artist
behave within the framework of Ethics?

Christoph Stueckelberger: The same
criteria for ethical production of any product
is valid also for the artist: ‘not stealing’
means not to copy paste others art work,
but thankfully recognizing the influence
of others on the own work. The Western
contemporary individualistic perspective is
wrong where as individuals need or want to
show ourselves as single stars. Humanity
was always in its majority community-
oriented. The community produced music
in South America, not a single composer.
The Ubuntu ethics in Africa tells us “I am
because we are”. Christian medieval hand-
painted illustrated Bibles want to glorify
God and not the monk who was drawing.
[ am not criticizing the single artist. He or
she are part of our individualistic world as
ourselves.

Alessya Jurt: And how is art itself
responsible for Ethics?

Christoph Stueckelberger: Let me
mention my own path as example: |
am a university professor of ethics as
my profession. | started working with
wood, metal, photography and stones as
handicratit, in order to express my values
by not only words and books, but other
senses. | never called myself an artist until
others said “but are an artist” and [ dared
to exhibit publicly (in 2024 also in Venice,
during beside the Biennale). Two motifs
motivate my modest work: I want to express
the beauty of creation in order to strengthen
ease, joy, admiration and thus to liberate
inner energy. [ call it CreationArt**. The
second is not to be praised, but to praise
the true artist, the Creator of this wonderful



planet and universe, which no human being
can ever create. [ therefore call myself
assistant of the artist.
Alessya Jurt: You are the Author and
Editor of many books including Consumer
Ethics, Labour Ethics, Corruption and
more. What advice would you give to
creative art people?
Christoph Stueckelberger: 1. Learn
from others. Copy-paste is a phase of each
child and each community. Of course to
copy with honesty, that it is the copy-
phase.
2. Grow then to become authentic.
Try not anymore to copy somebody or
something, but express what is your inner
calling and vision.

3. Do it independent of applause or not
by others.

4. Strive towards improving in
precise expression. I do not like the word
perfection, but constant improvement in

order to be able to express as beautifully as
possible what you have to express.

5. Creativity means overcoming walls.
Dare new ways, but avoid forced innovation
just for the sake of getting attention.

6. Most artists cannot live only from art.

They need additional income elsewhere.
Try this model in order not to become
slave and produce art just to survive. I
you are successful and make a full living,
congratulations.

7. The snooty, self-centered artist is
not the ethical example. Remain modest
and thankful what you received as gifts and
what you are.

Alessya Jurt: And tips for the art
businesses?

Christoph Stueckelberger: 1. Do not
exploit artists.

2. Be a good midwife of the artists and
make a decent living of it for the
artist and you.

3. Be more than a broker and try to
share the vision and mission of the artists.
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HOpt Anecs

«Aaartist» komnanusicbiHbiH 6ac atkapyuibl aupekrtopsi (JInecrad, Lseiiuapus),
[Tossik sKoHOMHKA KoHe Gusnec ynusepeuteti (ITosbiua, Bapiasa)

OHEP, 3TUKA YXOHE BU3HEC. OHOAFAH XXbUIOAP 50Vbl KOPJIAP MEH OAMY ¥/bIMOAPbBIHA XOHE
BU3HECKE, BAHKTEPTE )XOHE BY¥ ATEHTTIKTEPIHE 3STUKA MOCEJIE/IEP] )XOHIHAE KEHEC BEPYMEH
AWHAJIbICKAH AKALEMUK, YL KOHTUHEHTTEN YXAhAHZbIK, STUKA MPOMECCOPbI, CYPETLLI
KPUCTO® LUTYKE/IbBEPTEPMEH CY¥XBAT

Anparna. Kpuctod Criokkenbbeprep, yiw KOHTUHEHTTETI XahaHAblK 3TMKa Npogeccopbl, 0Cbl Cypak-
yayan cyx6aTblHAa 3TMKaHbIH 6enrini 6ip canacbl — 6ip XafblHAH 3CTETUKAMEH, €KiHLLi XaFbIHaH
3aHMeH TblIfbl3 6alIaHbICTbI KOPKEM BU3HEC 3TMKACHI Typasbl aHriMenenai. Kes kenreH 6usHecTeri
CUSKTbI, By BU3HeCTe MiHe3-Kyblk HopManapbl 6ap, 6ipak eHep 6M3HeCiHiH epekweniri apbip eHiMHIH, 3
bipereinirinze. Npodeccop eHep afaMHbIH KenTereH cesiMaepiH KaMTUAbI LereH KOPbITbIHAbIFA
Kenepi: ke3, Kynak, oM, Uic, XaHacy, SFHU 01 paLMOoHanabl oinay WweHoepiHeH LWbIFbIM, BYKiN TyIFaHb
KamMTuapl. Toxxipubere cyiieHcek, OyriHri TaH4a KepKeMAiK NPOoLLeCTiH, Kelwbacwbinapbl Ha3iK Tanfam
nenepi emMec, Kap>bl pecypcTapblHbiH, Menepi 60/1bin TabbiNaTbiHbl MaNiM. OAENCi3 eHep Aenaannapsb
HeMece aii cayparepnep — eHep MeHemKepepi, rafiepucTep aHe «aaeTTeriaen 6usHec» NpUHLMMNIMEH
XKYMbIC iCTEMTiH Backa Aa AdHeKepLuinep 63 XKYMbICbIH MYMKIHAIriHIIe Ken aklua Taby MakcaTbIMeH
OpblHAAYbl MYMKIiH XaHEe eHep OU3HeCiH Ke3 KenreH 6acka GusHec cUaKTbI, TINTi 0AaH Aa Ken naaa
9KeneTiH 6M3Hec Typi Aen KapacTbipybl MyMKiH. [lapblHAbl CypeTwWinepain KabinerTinik bikblaachl —
«Muccuachbl» 6onaTtbiHbIHAAKM ©3re apallbl-MeauaTopiap eHep BU3HECiH e3iHiH iLKi TyHCIriHiH, ayecTiri
peTiHae kapactbipagbl. COHAbIKTAH OHAAM 3TMKANbIK apallbl-MeanaTopaap akyllep peTiHae spekeT
eTefli: onap cyperTilinepre e3aepiHiH, acbll @HepiH «banacbiHAAN» LyHUEre aKenyre XXaHe OHbl afeMre
YCbIHYyFa KeMeKTeceai. OHep aenaanaapbl ywiH Tamawa pen. byn cyx6atTta cypeTili wbiHaibl 601y
YLWiH, KeMenaikke TannblHy yWiH 6ackanaphaH yipeHin, ecyi Tmic; WbliFapMallblin afaM Tabbic Taba binyi
Kepek »aHe XXapaTkaHHbIH, 6epreH cypeTiui 6oy cbiiblH GaFanan, oFaH pusa bona 6inyi kepek gen
KOPbITbIHAbIIAMMBI3.

TyiiiH ce30ep: eHep GU3HECI, BHEP MEHEKMEHTI, OHEp, CYpeTLLi, iICKepAiK 3TMKa, TYPaKTbl A4aMy, 3TMKa,
©Hep BU3HeCi aTMKacChl.

Aaiiekces ywin: HOpT, Anecs. «BHep, 3TvKa XaHe 6usHec. OHAarFaH xbinaap 6oibl Koprap MeH
[aMy yibIMAAPbIHA XaHe busHecke, baHkTepre xaHe bYY areHTTikTepiHe 3TUKanblk KeHec 6epyMeH
ANHANbICKAH aKageMuK, YL KOHTUHEHTTer x)ahaHablk 3TKa npodeccopsl, cypeTwwi Kpuctod
Ltykensb6eprepmeH cyxbat». Central Asian Journal of Art Studies, .9, No 2, 2024, 308-315 6.10.47940/
cajas.v9i2.828

Asmop Komwa3baHbiH COHFbI HYCKACbIH MYKUSM Kapan WblFbin, Makya0aosl XaHe Myooenep Kaluwibl/ibiFbl
HOK ekeHOl2iH Manimoelioi.
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HOpr Anecs

(CEO) komnanusi «Aaartist» (JInecras, Lpeituapus),
[Tosbekuit ynuepeuteT skoHoMuKK 1 6usHeca (ITosbiia, Bapimasa)

NCKYCCTBO, 3TUKA U BU3HEC. UHTEPBbIO C KPUCTODOM LUTYKEJIbBEPTEPOM, AKALEMUKOM,
NPOMECCOPOM [TIOBAJIbHOM 3TUKU HA TPEX KOHTUHEHTAX, HA NPOTSXXEHWUW AECATUNETUA
BO3MABJIABLLUMM ®OHAbI, OPTAHU3ALMU MO PA3BUTUIO U KOHCYJIbTUPOBABLLUM MO
BOMPOCAM 3TUKN BUSHEC-KOMIMAHUU, BAHKU U ATEHTCTBA OOH, XY 0XXHUKOM

AHnHoTauusa. Kpuctod LUTiokensbeprep, npodeccop rnobanbHOM 3TUKM Ha TPEX KOHTUHEHTAX, B 3TOM
MHTEPBbIO B (hopMaTe “BOMPOC-0TBET” PaCcCKasbiBaeT O Crieumduyeckoi 06aacT 3TUKK — ITUKE apT-
6u3Heca, KOTopasi TECHO CBS3aHa C 3CTETUKOM, C OLHOWM CTOPOHbI, U MPaBOM — C apyrow. Kak u B nto6oM
6u3Hece, B 3TOM Aene CyLecTBYT HOPMbl MOBEAEHUS, HO cneumduka apT-bu3Heca 3aknoyaeTcs B
YHUKANIbHOCTM Kaxaoro npoaykta. [podeccop npuxoauT K BbIBOAY, YTO MCKYCCTBO 3ale/CTBYET MHOTUE
OpraHbl YyBCTB YeI0BEKaA: [M1a3a, YW, BKYC, 3aMax, 0Cs3aHUe, TO eCTb BbIXOAMUT 33 PAMKM PaLMOHaNbHOro
MbILMEHWS U 3a4eMCTBYET BCHO JIMUHOCTb. TakxKe MpakTMKa NMoKasblBAET, YTO IMAEPaAMU XYA0XKECTBEHHOIO
npoLecca ceroaHs SBASTCS He 0bnafaTenyn TOHKOrO BKYCa, a BNaAeblibl GMHAHCOBbIX PecypCoB.
HeaTnuHble nocpegHuKM B MCKYCCTBE MM NPOCTO TOProBLbl — apT-MeHeaXepbl, ranepucTbl U Apyrue,
paboTatoLme no NpUHLMMY “6M3HEC Kak 06bIYHO”, MOTYT AeNaTh CBOK paboTy C Le/bio 3apaboTaTth
MaKCMMYyM [EeHer 1 BOCMpPUHMMaTb apT-bu3Hec Kak ntoboi 6usHec, aaxe ¢ 6onbluei npubbiibio. [lpyrue
NMoCpefHUKM BOCMPUHMMAIOT apT-613HEC Kak Npu3BaHUE, TaK Xe KaK Y XOPOLMX XYA0XKHUKOB eCTb
npu3BaHWe - BHYTPEHHEE MPU3BaHME K ‘MUCCHM”. TI03TOMY STUUECKME NOCPELHMKM BbICTYMAOT B PO/M
aKyLLIEPOK: OHM MOMOTaloT XyA0XKHMKAM POAUTb X APArOLEHHOE UCKYCCTBO Kak CBOEro “pebeHKa’” u
npeacTaBuTb €r0 MUPY. 3aMeyaTenibHas posb AN apT-NOCPeaHUKOB. B 3TOM MHTEpPBbIO Mbl MOABOAUM
UTOT: XYOOXHWUK LOMKEH YYUTBCA Y APYTUX, PACTU, YTOObI CTaTb NMOAJMHHBIM, CTDEMUTLCS K COBEPLUEHCTBY;
TBOPYECKMI YeNoBEK AO/MKEH 3apabaTtbiBaTh M OCTaBaTbCs 61arofapHbIM 3a TO, YTO €My AaH Aap 6biTb
XYL,OXHUKOM.

Knrouessie cnosa: apT-613HeC, apT-MeHeIXMEHT, UCKYCCTBO, XYAOXKHMK, Le10Bas 3TMKa, yCTOMYMBOE
pa3BUTHE, 3TUKA, 3TUKA apT-OM3Heca.

Ans yumupoearus: HOpt, Anecs. «MckyccTBo, 3TMKa M busHec. MHTepBbio ¢ Kpuctodom
LLitykenbbeprepom, akafeM1MkoM, npodeccopom rnobanbHOM STUKM HA TPEX KOHTUHEHTAX, Ha
NPOTSHKEHWUMN OeCATUNEeTUI BO3MaBNSBLLUMM (DOHIbI, OpraHu13aLum No PasBUTUIO U KOHCYNbTUPOBABLUUM
no BOMPOCaM 3TUKM BU3Hec-koMnaHuu, 6aHku, areHtctea OOH, xynoxHukomy». Central Asian Journal of Art
Studies, T.9,No 2,2024, c. 308-315.DOI: 10.47940/cajas.v9i2.828

Asmop muwiamensHo paccMompen u 0006pusl OKOHYAMeNbHYK 8epCUIo pyKonucu u 3asensiem o6
omcymcmeuu KOH@IUKMA UHMepecos.
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