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Annotation. The study of the interaction of creative industries and social media in Kazakhstan in the
context of digital transformation is an urgent topic. The relevance of the topic is due to the need

to integrate creative industries into the digital economy in order to increase their competitiveness
and popularize national culture. The main scientific problem lies in the lack of knowledge of the
mechanisms of adaptation of creative industries to social media and digital technologies. The purpose
of the study is to identify key trends, problems and opportunities for interaction between creative
industries and social media, as well as to offer recommendations for their effective development

in Kazakhstan. Various methodologies have been used to comprehensively analyze the interaction
between social media and creative industries. In particular, the theoretical and analytical method can
be called as the main methods. The domestic and foreign scientific works on this topic are considered.
In addition, the quantitative research method was used. In it, the development of creative industries
was represented by quantitative indicators. As a result of the research, social networks were identified
as one of the main factors contributing to the development of the creative industry. We came to the
conclusion that in the creative industries, new professions and monetization models play an important
role in ensuring the economic stability of the creative industries. In addition, it can be seen that
technological changes have a big impact on creative content. We tried to understand the relationship
and risks between social media and the creative industry. The interaction of social networks and
creative industries is constantly changing as technology evolves, which allows for a deeper analysis of
new trends, tools, and their socio-economic implications in future research.

CAJAS Volume 10. Issue 1. 2025

N
(o))

1

CENTRAL ASIAN ART: LANGUAGE AND TEXT IN A CONTEMPORARY PERSPECTIVE




CAJAS Volume 10. Issue 1. 2025

2

(o))
N

CENTRAL ASIAN ART: LANGUAGE AND TEXT IN A CONTEMPORARY PERSPECTIVE

Keywords: creative industries, social media, digitalization, platform, content monetization.
Cite: Mirzayev, Askar, and Kenzhegul Tergembay. “Social media and creative industries: modern
processes and interaction prospects in the digital age.” Central Asian Journal of Art Studies, Vol. 10, No. 1,

2025, pp. 261-276,DO0I: 10.47940/cajas.v10i1.980

Acknowledgments: The authors express their gratitude to the editors of the Central «Asian Journal
of Art Studies» for the help in preparing the article for publication, as well as to anonymous reviewers

for their attention and interest to the study.

The authors have read and approved the final version of the manuscript and declare no conflicts of

interests.

Introduction

Creative industries and social media
in the digital age represent powerful
tools for the development of social,
economic, and cultural spheres. In recent
decades, they have become a key engine
of innovation, having a significant impact
on the economy, shaping public opinion,
and promoting national culture on the
international stage. This phenomenon
is becoming particularly important in
Kazakhstan, which is actively developing
its digital infrastructure and striving to
integrate into the global digital space.
The development of creative industries
contributes to forming a new knowledge
economy, where the primary resource is
not material capital, but intellectual and
creative potential. Social media, in turn,
becomes a platform for interaction between
creative businesses and the audience,
providing an opportunity for large-scale
coverage and active dialogue. In the
context of digitalization, these two areas
are closely intertwined, creating new forms
of interaction that transform traditional
approaches to culture, art, and business.
However, despite significant progress,
Kazakhstan faces a number of challenges
related to the insufficient adaptation of
creative industries to the digital economy.
This requires a deeper analysis of the
relationship between the creative industries

and social media to identify opportunities
that can accelerate digital transformation.
This topic is especially relevant in the
context of increasing competition at the
global level, where Kazakhstan needs to
promote its unique cultural identity through
new digital formats.

The purpose of the study is to examine
the prospects for interaction between
creative industries and social media
in Kazakhstan in the digital age and
develop recommendations for optimizing
interaction between representatives of
creative industries and digital platforms,
considering the specifics of national culture
and audience characteristics.

The study’s scientific novelty lies in the
fact that it comprehensively examines the
interaction of creative industries and social
media in Kazakhstan for the first time,
considering current trends in digitalization.
The study will analyze the impact of social
media on the transformation of traditional
forms of creativity and explore new models
of monetization and promotion of creative
content through digital platforms.

Special attention is paid to the issues
of cultural identity, which can become a
competitive advantage of Kazakhstan in
the context of globalization. The study
examines the unique interaction between
social media and cultural heritage,
which has not previously received
sufficient coverage in scientific literature.



Recommendations on using digital
technologies to integrate Kazakhstan’s
creative industries into the international
space are also proposed for the first time.
The scientific problem of the study lies
in the lack of knowledge of the mechanisms
of interaction between creative industries
and social media in the context of
digital transformation. Despite the rapid
development of social media in Kazakhstan,
the creative industries have not yet fully
exploited their potential. The lack of
integrated strategies, the lack of specialized
research, and the low level of digital
literacy among representatives of creative
professions hinder the process of forming a
competitive ecosystem. In addition, there
is a problem of insufficient adaptation of
international strategies to local realities,
which makes it difficult to implement
successful cases in Kazakhstan. There is
also a gap between cultural heritage and
its digital representation, which limits the
possibility of promoting national values at
the global level. The study of this problem
will reveal the key factors contributing to
the successiul integration of social media
into the development of creative industries.
The research methodology includes
analyzing content and digital platiorms,
studying successful examples of interaction
between Kazakhstani artists and local
and international audiences, and taking a
comparative approach to the influence of
social media in different cultural contexts.
Methods of systematic and comparative
analysis were used to analyze and study
experience from figures in creative
industries, social media, and cultural
figures.

Methods of research

This study used several scientific
approaches to evaluate and analyze the
interaction between social media and
creative industries. Content analysis
methods were used to evaluate the content
structure of some content, ways to achieve

its success. The method of systematic
analysis was also used. Thanks to a
comprehensive consideration of modern
processes in the creative industry, the

laws of their development have been
identified. Attention was paid to foreign and
domestic studies on this topic, which made
it possible to determine the theoretical
foundations in this direction.

In addition, the study is based on an
interdisciplinary approach that includes
elements of cultural, economic and
Communication Research. There are also
methods for statistical analysis of data from
social networks and creative industries.

To identify trends and differences in the
development of creative industries in
social networks, a comparative method
was used, focusing on their quantitative
data. In addition, the case study method
was used. It analyzed the works of several
representatives of the creative industries of
Kazakhstan by example.

Discussion

In the digital age, creative industries and
social media have become an integral part
of the global economy, influencing cultural
and social development and forming new
business models. There is no fundamental
research on this topic, but there are
separate articles in scientific publications
and online portals. Thus, Ji-Young Yun
and Ji-Hyun Lee argued in their analysis
of the social media of museums that to
communicate with potential visitors, it is
necessary to analyze the preferences of
real users in social media posts and the
types of materials uploaded by the cultural
institution (Yun and Lee 11).

In an article about the impact of social
media activity on theater development,
the authors Baldin Andrea, Bille Trine,
Mukkamala Raghava Rao, and Vatrapu
Ravi wrote that there is a direct relationship
between the number of likes given to posts
specifically dedicated to this production
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and the number of tickets sold for this
production (Baldin et al. 978).

Peng Chen, studying the issue of
influencers in social media, explored that
social media influencers have become
the most active group in social media
applications and are increasingly playing
the role of a reference group (Chen 185).
And scientists Chen Xi and Zhao Mingda
admit that transmedia adaptation and social
media marketing can effectively attract new
theater connoisseurs (Chen and Zhao 55).

In Kazakhstan, this issue was studied
in the article « Mediatization of culture in
the discourse of modern Kazakh media»
The authors Baigozhina Dana, Klushina
Natalya, and Takhan Serik conclude that
social media has a significant impact on
culture, blurring the boundaries between
traditional, mass and elite cultures,
creating a new type of media culture that
shapes public consciousness through
the media (Baigozhina D., et al. 784).
Jumaniyazova Raushan argues that
projects where artists independently
promote their art promote freedom of
creative expression and experimentation,
consistent with progressive international
trends (Jumaniyazova 38). The lack of
fundamental research in this area once
again confirms the relevance of the study of
this issue.

These aspects are becoming particularly
relevant in Kazakhstan, which is striving
to integrate into global digitalization
processes. Creative industries include
a wide range of sectors, such as design,
music, film, art, fashion, advertising, and
video games, and serve as a powerful
driver of innovation. Social media, in turn,
provides a platform for promoting creative
ideas, creating a new level of interaction
between content authors and the audience.
The importance of their synergy is
particularly noticeable in the context of the
rapid growth of digital technologies, which
requires deeper analysis and adaptation
to achieve sustainable development in
Kazakhstan.

According to the Ministry of Culture
and Sports of Kazakhstan, the contribution
of creative industries to the country’s
GDP is about 2%, which is lower than the
global average of 3-6%. This indicates a
significant growth potential, especially in
the context of the active development of
digital infrastructure. In 2023, Kazakhstan
became one of the countries with the
fastest mobile Internet speeds (Speedtest
Global Index), which opens opportunities
for digital content. However, despite
the availability of the technical base, a
significant part of the country’s creative
industries remains underrepresented
in social media. One of the reasons is
the low level of digital literacy among
representatives of creative professions,
which limits their ability to effectively
use online platforms. In Kazakhstan, the
creative industry includes 43 types of
activities. The list includes such creative
areas as architecture, fashion, art, music,
design, cinema, IT technologies, folk crafts,
etc. (Export.Link).

The potential of social media in
promoting national cultural heritage is
particularly noticeable. Kazakhstan has a
rich history and culture that can be adapted
to create unique content that attracts local
and foreign users. For example, projects
related to the popularization of national
cuisine, traditional music, and applied
arts are becoming more widespread on
Instagram and TikTok. This demonstrates
that cultural heritage can be successfully
transformed into a sought-after digital
product.

Nevertheless, there are challenges.
One of them is the fact that a systematic
approach to promoting national content is
in the early stages of its development. The
adopted «Concept for the Development
of Creative Industries in the Republic of
Kazakhstan for 2021-2025» is aimed at
supporting creative entrepreneurship and
developing 43 types of activities, including
design, cinema, fashion, and music. She
sees creative industries as an important



driver of the economy, creating jobs and
promoting non-commodity exports. The
document highlights the need to update
educational programs and create creative
centers in large cities to support business
and innovation. These measures should
lay the foundation for the sector’s long-
term growth and strengthen its role in the
country’s economy (adilet.zan.kz).

An interesting example of the
integration of social media and creative
industries is the promotion of the film
«Dastur», the highest-grossing domestic
production film by Kazakhstani director
Kuanysh Beisek. It is worth noting that this
film was actively promoted on social media
through short viral videos, particularly on
the YouTube platiorm, where the target
podcast project, «Dasturli Podcast,»
was launched. It collected from 200,000
to 1.5 million views and consisted of
conversations with popular personalities of
Kazakhstan on topics indirectly related to
the film. Excerpts from the podcast were
broadcast on all popular social media in
the CIS, reinforcing the growing interest
in the film. According to the statistics of
the ticket purchase platform «Tiketon»,
the fees of the film «Dastur» exceeded |
billion tenge in a week of rental, overtaking
the Hollywood blockbuster « Aquaman»
(Korneev 301).

Next, it is worth paying attention to
the music industry, initially replete with
independent projects that often gain
popularity on social media. Their promotion
is native. They become a kind of «favorites»
of the audience, and their popularity is often
global. Their popularization has nothing
to do with the support of government
agencies and relevant departments. For
example, such artists as Adil Zhalelov
(Scriptonite), Galymzhan Moldanazar
(Moldanzar), Sadraddin Bolat (Sadraddin),
Farukh Tokhtamuratov (ADAM), IK
(Irina Kairatovna group), Enlik Kurarbek
(Yenleak) and many other artists acquired
the status of “hitmakers” precisely after
gaining millions of views in one form or

another social network, in turn, these
platforms are a transparent manifestation
of the will of society and a vast number of
users.

[t should also be noted that not all
people in the field of art can effectively
use such opportunities. The study found
that the key areas of interaction between
creative industries and social media
in Kazakhstan are digital marketing,
monetizing creative content through social
media platiorms, and using augmented
reality technologies. It has been revealed
that about 70% of Kazakhstan’s creative
projects face problems of insufficient digital
literacy and lack of systemic support. At
the same time, the impact of social media
platiorms on creative industries can be
assessed as follows (Table 1).

A number of reasons and barriers can
explain the low level of digital literacy
among representatives of creative
professions. The main reason is that people
in creative professions often pay more
attention to developing artistic, literary,
musical or other similar skills, while digital
skills remain out of priority. This may also
be related to age. The older generation
of creative workers may have difficulty
adapting to the digital environment due to
the lack of basic ICT skills.

Results

In recent years, grassroots projects in
the music sector have been actively
developing in Kazakhstan. These
initiatives, characterized by independence
from government support and large
organizations, cover various genres: from
traditional music to indie and techno.
Research shows that such projects
promote freedom of creative expression
and experimentation, which is consistent
with progressive international trends
(Jumaniyazova 53).

[t is noteworthy that artificial
intelligence (Al) algorithms and analytical
tools have been actively used in social
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Table 1. The impact of social media platforms on the creative industries

Platform Content type Monetization approaches Influence on the creative industry
YouTube Video, streaming | Advertising, sponsorship, Develops the production of video
subscription content
Instagram Photos, videos, Brand partnership, advertising Increases demand for visual
stories content
TikTok Short videos Copyright fund, sponsorship Enhances viral marketing
Facebook Podcast, video, Advertising, subscription Information and public relations
story platform
Spotify Audio, podcast Subscription, advertising Develops the music and podcast
industry
Note: the table was compiled by the author

media for a long time to improve the
effectiveness of interaction with the
audience. Modern algorithms allow

for detailed analysis of user behavior,
preferences, and interests. This allows
representatives of the creative industries
to create targeted content and adapt their
marketing strategies to the specifics of the
target audience.

Let’s look at examples of musicians
such as Temirlan Beisenbai and Bagzhan
Oktyabr, whose active promotion is noted
specifically in social media, creating
content in particular on TikTok and
Instagram. So, Bagzhan Oktyabr,

a cellist from Southern Kazakhstan, whose
social media account has 873,000 followers
on Instagram and 211,000 on TikTok,
gained popularity thanks to his videos in
which he performs famous cello

works in picturesque places

of Kazakhstan and other countries. These
videos, posted on social media, attracted
the attention of a wide audience and
contributed to his popularity. In addition,
Bagzhan performed works by Abai
Kunanbayev, such as «Kozimnin Karasi»,
in historical places, for example, in the
center of Istanbul, which also contributed
to his fame. His unique approach to
execution and choice of locations for filming
made him popular not only in Kazakhstan,
but also abroad (Tugelbaeva). The proof

of this is the concerts in European cities,
which are linked to on his Instagram
accounts.

Musician Temirlan Beysenbai,
known under the pseudonym Ratovich,
is another vivid example of art promotion
on social media. His popularity on
Instagram correlates with recognition in
real life, which is confirmed by numerous
concerts in front of a large audience and
the performance of the national anthem
of Kazakhstan in Akorda as a soloist —
previously, another famous performer had
a similar honor, in 2023 it was Dimash
Kudaibergen. Originally, from Tulkubas,
located 70 kilometers from Shymkent,
Temirlan began his musical career by
sharing videos of his performances against
the backdrop of picturesque places,
which attracted the attention of a wide
audience. One of the key moments in
his career was the performance of the
national anthem of Kazakhstan in the
main square of Milan, which brought him
international recognition. In December
2024, Ratovich performed the national
anthem of Kazakhstan in Akorda,
emphasizing his contribution to the
popularization of Kazakh culture. Actively
using social media to promote his work, his
Instagram account has more than 140,000
followers, where he regularly shares his
musical compositions. Thus, Ratovich




successfully combines an online presence
with offline performances, contributing

to the popularization of Kazakh culture
both inside and outside the country. In
addition, it can be noted that algorithms
on the Yandex.Music, TikTok and Spotily
platforms allow Kazakhstani musicians
such as Imanbek to find an approach to

a global audience, and his track “Roses”
became a global hit, including through
effective promotion through the platform,
it should be noted that all this led the
musician to receive a Grammy. Grammy
is the most prestigious music award in

the music community, presented annually
by the American National Academy of
Recording Arts and Sciences (Wikipedia).
In fact, the existence of Grassroots projects
serves as a link between the official
creative environment of the country and its
«popular» manifestation. Being organically
connected, official and «independent»
creative associations feed each other and
interact, expanding the circle of people
involved in the development of creative
industries (Korneev 304).

A key aspect of the development of
creative industries and social media in
Kazakhstan in the digital age is their
integration with the rapidly developing
e-commerce sector. Facebook, Instagram,
TikTok and YouTube provide not only tools
for promoting creative content, but also
opportunities for monetization through
the sale of goods and services (See Fig. 1).
Today, the use of social media functions
and e-commerce elements is becoming

increasingly popular among representatives

of small and medium-sized businesses
in Kazakhstan. For example, fashion
designers, artisans, and artists are actively
implementing sales through social media,
expanding audience reach and reducing
costs through traditional marketing
channels.

An important aspect remains the
development of video content as the

dominant format in social media. According

to a Cisco study, back in 2022, 82% of all

The role of social media in creative industries

m Expanding the digital
audience

® Advertising and
marketing

u New sources of
income

New content formats

Figure 1. The role of social media in creative
industries

Internet traffic was accounted for by video.
This creates additional opportunities for
representatives of creative industries in
Kazakhstan, such as cinematographers,
bloggers, animators, and video artists.
For example, the Kazakh animation
studio Bars Media has already achieved
significant success by creating national
content for children, which is promoted

through YouTube. This example shows how

a well-designed video promotion strategy
can promote the popularization of national
culture among the younger generation
(Serikkyzy et al. 191). At the same time,

it is important to pay attention to the
dynamics of the popularity of content types
(See Fig. 2).

DYNAMICS OF POPULARITY OF
CONTENT TYPES

—e—Video content —#—Podcasting —a—NFTart

50 ‘—”—_’_______*___’_—4

60
. r.::/’—/—,':::——‘%:‘-
20

2022 2023 2024 2025

Figure 2. Dynamics of popularity of content types

One of the problems limiting the
potential of interaction between creative
industries and social media is insufficient
infrastructural support. Despite
Kazakhstan’s significant progress in
digitalization, a number of regions of the
country still have trouble accessing high-
speed Internet, which limits opportunities
to participate in the digital economy.
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This problem is especially relevant for
representatives of the creative industries in
rural areas, who cannot fully take advantage
of social media to promote their creativity.
A comprehensive approach is required to
solve this problem, including increased
Internet access and training in digital skills.
To understand competition on social media,
researchers must examine the dynamics of
content popularity.

Another important aspect is the need to
develop multilingual content. Kazakhstan
is a multinational country where most of
the audience consists of Russian-speaking,
Kazakh-speaking, and English-speaking
users. However, the share of English-
language content in Kazakhstan’s creative
industries remains low, reducing their
competitiveness in the international arena.
Introducing multilingual strategies in social
media could help popularize Kazakhstani
creativity and attract a foreign audience.
For example, Kazakhstani artisans could
use platforms like Etsy to sell their wares
abroad if product information were available
in English.

The introduction of augmented reality
(AR) and virtual reality (VR) technologies
in the creative industries is also promising.
These technologies open new horizons
for interacting with the audience, creating
unique user experiences. For example,
developing applications using AR to
highlight national costumes or historical
reenactments could be a successful project
in tourism and education. The Kazakh IT
company TechGarden is already starting to
implement such solutions, demonstrating
the potential of technology for the creative
sector (Shilimbetova 54).

The problem of intellectual property
deserves special attention. In the digital
age, creative industries face challenges
related to online copyright protection.
Social media creates both opportunities
and threats for creative professionals. For
example, artists and designers who publish
their work publicly are often victims of
unauthorized copying of their content.

For example, artists and designers who
publish their work publicly often become
victims of copying their content without
consent. Policymakers must introduce
more effective mechanisms for protecting
intellectual property at both the national
and international legislative levels to solve
this problem.

An important initiative that can be
implemented in Kazakhstan is the creation
of incubators and accelerators to support
startups in the creative industries. These
structures could become a platform for
training, providing grants, and developing
projects integrating creative industries
with digital technologies. For example,
the creation of government programs to
support startups in the fields of AR and
VR, music production, digital design, and
animation would significantly accelerate the
industry’s development.

One of the key trends in the
development of creative industries
and social media in the digital age is
the introduction of new interaction
models based on the use of blockchain
technologies. A blockchain, as a
decentralized data storage system,
allows us to change the approach to
intellectual property protection and content
monetization radically. For representatives
of the creative industries of Kazakhstan,
this can become an innovative tool to
solve the problems of copyright and illegal
use of content. For example, artists and
designers who sell their work on global
digital platforms such as OpenSea and
Rarible actively use non-fungible token
(NFT) technologies. Kazakhstani artists,
including those working in digital art,
can enter the international market by
submitting their works as NFTs. This not
only expands the audience’s geography but
also allows the author to earn income from
each subsequent resale of the work, which
was previously impossible in traditional
conditions (UNDP in Kazakhstan).

Another promising area is the
development of artificial intelligence (Al)



in creative content generation. Modern
Al algorithms such as DALL-E, GPT,
and others can create images, text, and
even music, which changes the paradigm
of creativity. In Kazakhstan, the use of

Al in creative industries is still early, but
the potential for its use is enormous.

For example, in the advertising industry,
Al algorithms can analyze audience
preferences and create personalized
content that will be most effective for
promotion. Machine learning technologies
can also be used in music: based on the
analysis of national musical traditions,
new compositions can be created that
preserve elements of the Kazakh identity
but are adapted for a modern audience. At
the same time, it is important to consider
the trends of creative industries in social
networks (Table 2).

only popular, but also contribute to the
preservation of cultural heritage.
Additionally, it is worth noting that
one of the most important tasks is the
integration of creative industries and social
media into environmental initiatives.
Current trends in sustainable development
stimulate attention to environmental
issues, and creative industries can play
a leading role here. There is a growing
interest in eco-friendly fashion in
Kazakhstan, where designers use recycled
materials and introduce environmentally
friendly production methods. Social media
acts as platiorms for promoting such ideas,
drawing the attention of a wide audience to
the importance of responsible consumption.
For example, a Kazakhstani clothing brand
that promotes ecological fashion can use
social media to create videos showing the

Table 2. Social media trends of creative industries

Trend name Description Platform Examples
Video content The popularity of short | YouTube, TikTok, TikTok challenges,
and long format videos | Instagram YouTube podcasts

Artificial intelligence Content generation via

Instagram, YouTube, Al filters, Al-made art

Al TikTok

NFT and Web3 Putting digital assets up | Instagram, X, OpenSea | Selling digital art and
for sale music

Podcasting Podcast, video, story Spotify, Apple Podcasts, | TED Talks, Joe Rogan

YouTube Expereience

Note: the table was compiled by the author

Social media is also becoming an
important tool for creating and promoting
educational content related to the creative
industries. Platforms such as YouTube,
Instagram, and TikTok are already actively
used to distribute lessons on digital design,
video editing, photography, and other
creative areas. In Kazakhstan, there is a
possibility to expand this area through the
creation of localized educational platforms
or accounts that will take into account
the specifics of the national audience. For
example, workshops on Kazakh national
applied arts or on the use of traditional
motifs in modern design can become not

process of recycling materials and turning
them into stylish collections. This will not
only strengthen the brand’s image, but
also increase the audience’s awareness of
environmental issues.

Gamification can become an important
tool for the further development of creative
industries in Kazakhstan. Gamification,
or the introduction of game elements into
non-game processes, is actively used in
marketing, education, and even project
management. For example, the creation of
mobile applications with augmented reality
(AR) elements, where users can interact
with national monuments or historical
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figures of Kazakhstan, contributes not only
to the popularization of cultural heritage,
but also to the involvement of the audience
in the learning process. In social media,
gamification can be used to organize
interactive contests, quizzes, or challenges,
which will increase audience loyalty to
creative projects.

Another interesting opportunity for
the development of interaction between
the creative industries and social media
is collaboration with representatives of
international brands. Kazakhstan can
become a platform for joint projects that
bring together local designers, musicians
or directors with global companies. Such
collaborations not only contribute to the
globalization of Kazakhstani content, but
also allow us to adapt the best international
practices for the local market. For example,
a partnership between Kazakhstani
designers and international e-commerce
platforms such as Amazon Handmade can
be a catalyst for the growth of exports of
creative products.

[t is important to take into account
the social significance of the interaction
between creative industries and social
media. In the digital age, social media
has become not just a marketing tool, but
also a platform for expressing citizenship.
Creative industries in Kazakhstan can
use social media to draw attention to
social issues such as gender equality,
access to education, and support for local
communities. For example, the creation
of digital campaigns aimed at promoting
inclusivity and equal opportunities can
find a response among a wide audience,
increasing the social significance of creative
projects (UNDP in Kazakhstan).

Basic Provisions

Social media is an important factor in

the development of creative industries. It
provides a platform for promoting creative
content, expanding the audience, and
ensuring interaction with consumers.

These opportunities provide creative
industries with new channels to distribute
their products and services.

Technological changes impact the
formation of creative content. The
development of artificial intelligence, virtual
and augmented reality, and personalization
algorithms is changing the way content is
created and consumed. This leads to the
emergence of new formats (for example,
interactive videos and NFT art), which
transform traditional approaches to creative
activity.

The interaction of social media and
creative industries is constantly being
transformed, which requires further study
of new trends and their socio-economic
consequences. The digital environment
is developing dynamically, new platforms
are emerging, and content distribution
algorithms are changing. This affects
business models, cultural trends, and
audience behavior. Constant research and
analysis of the impact of social media on
the creative industry is needed to adapt to
these changes. These justifications reflect
the content of each result of our research
conducted.

Conclusion

The study showed that social media

plays a crucial role in developing creative
industries in Kazakhstan, providing

new opportunities for promotion and
monetization. To effectively use their
potential, it is necessary to increase digital
literacy, create educational programs

and develop government support focused
on digitalization. The synergy of creative
industries and social media in Kazakhstan
has enormous potential, but several
problems must be solved to realize it.
Among the key tasks are the improvement
of digital literacy among representatives
of the creative sector, the creation of
specialized educational programs, and

the development of government support
focused on digitalization. In addition, it



is important to consider the specifics of
national culture, which will make it possible
to distinguish Kazakhstani projects from
global competitors. An integrated approach
to the analysis and implementation of new
technologies in the creative industries can
significantly accelerate the process of their
integration into the digital economy and
increase Kazakhstan’s competitiveness in
the international arena.

Several recommendations can be made
to enhance the interaction between creative
industries and social media in Kazakhstan,
given the country’s ongoing digital
transformation.

1. It is essential to develop technological
infrastructure by improving and expanding
access to digital platiorms tailored to the
needs of the creative sector.
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2. Strengthening educational and
human resources is crucial; this includes
designing training programs to equip
creative industry professionals with digital
competencies.

3. It is important to support and expand
projects that promote national culture
in digital formats, thereby fostering the
visibility and appreciation of Kazakhstan’s
national identity.

4. Incentives such as government
grants and subsidies should be increased to
support creative initiatives.

5. Ethical standards and norms must be
established within the creative industries
and social media landscape. This effort
should consider amendments and additions
to existing legislative acts to ensure
responsible and sustainable development.
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Mup3saes Ackap

Kazaxckas HaloHasbHas akajeMusi Xopeorpahuu
(Acrana, KasaxcraH)

Teprem6ait Kenxxerya

EBpasuiickuil HaunoHabublil ynusepeutetr uMm. J1. H. I'ymunnesa
(Acrana, Kasaxcran)

COUMANBbHBIE MEAUA U KPEATUBHbBIE MHOYCTPUWU: COBPEMEHHDIE NMPOLLECChHI U
NEPCMNEKTUBbI B3AUMOOENCTBUSA B IMOXY LLUDPOBbIX TEXHOJIOTUN

AHHoTaums. VccnenoBaHne B3aMMOAENCTBUS KPEATUBHbBIX MHAYCTPUIA U COLMANbHBIX Meaua B
KasaxcraHe B ycnoBusax uudpoBoii TpaHchopMaLmMmn SBASETCS akTyanbHOW TeMO. AKTyalbHOCTb

TeMbl 06yC/I0BNIEHA HEOOXOAMMOCTbIO MHTETPALMM KPEATUBHbIX OTpac/el B LMOPOBY 3KOHOMUKY

[N NOBbILIEHNS UX KOHKYPEHTOCMOCOOHOCTM M MOMYyNSpU3aLMKU HALMOHANbHOM KynbTypbl. OCHOBHas
Hay4Has npobnema 3ak/t04aeTcs B HEAOCTAaTOYHOM M3yYEHHOCTM MEXAHW3MOB afanTaLMmn KpeaTUBHbIX
MHAYCTPUIA K COLMANbHBIM Meana U LndpoBbIM TeXHONOUAM. Llesb ucciedo8aHusi — BbISIBUTb KNOYEBbIE
TeHAEHUMU, NPOBAEMbI U BO3SMOXHOCTV B3aMMOAENCTBUS KPEATUBHBIX MHAYCTPUIA M COLMANbHBIX Meaua,
a TaKxke NpeaioknTb pekoMeHaaumum ana ux adbdekTmBHoro passutus B KasaxcraHe. Pasnuyxbie
MEeTOA0I0MMM BblNM MCNOb30BaHbI AJ1S BCECTOPOHHErO aHaNM3a B3anMoaeincTBMs coumanbHbix ceTen

1 KpeaTUBHbIX OTpaciei. B ToM uncie B kKayectBe OCHOBHbIX METOA0B MOXHO Ha3BaTb TEOPETUKO-
aHanUTUYeckuni Metos. PaccMOTpeHbl OTeYECTBEHHbIE U 3apyDbexHble Hay4YHble TpyAbl MO AAHHOW

Teme. Kpome Toro, Cnosb30Baics MeToq, KOIMYECTBEHHOTO MCCNEA0BaHWS, [AE Pa3BUTUE KPEATUBHbIX
WHAYCTPUI BbIN0 NpeLCcTaBNeHO KONMMYECTBEHHbIMU NOKa3aTensMu. B pesynemame nccnenoBaHms
couuanbHble ceTh 6binn onpeneneHbl Kak OAMH U3 OCHOBHbIX (GAKTOPOB, CNOCOOCTBYIOLLMX PA3BUTUIO
TBOPYECKOM MHAYCTPMU. Mbl MPULLAK K BbIBOAY, YTO B KPEATUBHbIX MHAYCTPUSX HOBblE Mpodeccum 1
MoZenu MOHeTU3aLMM1 UTrPatoT BaXKHYH posb B 0becneyeHnn 3KOHOMMYECKOW CTabUnbHOCTM TBOPYECKMUX
MHAYCTpUI. KpoMe Toro, MOXXHO YBMAETb, YTO TEXHONOTMYECKME U3MEHEHMS OKa3bIBatOT 6onbLIoe
B/IMSIHWE HA TBOPYECKMI KOHTEHT. Mbl MbITaNIUCh MOHATb 3aBUCMMOCTb M PUCKM MEXAY COLMANbHBIMU
CeTSMU U KpeaTUBHOM MHAYCTpUEN. B3aumMoaencTemne coumanbHbIX CETEN U KPeaTUBHbIX OTpacien
MOCTOSIHHO MEHSIETCS MO Mepe pa3BUTMS TEXHOMOMMIA, YTO NO3BONISET Bonee rMyboKo aHaNM3MPoBaTh
HOBble TEHAEHLMU, UHCTPYMEHTBI U UX COLMANbHO-IKOHOMMUYECKME NOCNEeACTBUS B ByAyLIMX
NcCnepoBaHusX.

Knrouessie cnosa: kpeaTMBHble MHAYCTPUM, COLMANbHbIE MeAMA, LndpoBMU3aLMS, NnaTdopma,
MOHeTU3aLus KOHTEHTA.

Ana yumupoearus: Mup3aes, Ackap v Kerxxeryn Teprembaii. «CoumanbHble Meama 1 KpeaTuBHble
MHAYCTPUW: COBPEMEHHbIE MPOLLECChl M MEPCNEKTMBbLI B3aMMOLENCTBUS B 3NOXY LMMPOBbIX TEXHOMOTUM».
Central Asian Journal of Art Studies, . 10, N21, 2025, c. 261-276, DOI: 10.47940/cajas.v10i1.980

bnazodapHocmu: ABTOpbI BbIpaXkakoT CBOK GnarofapHocTb peaakumm xypHana «Central Asian
Journal of Art Studies» v peLieH3eHTaM 33 NPOSBNEHHbIV MHTEPEC, @ TAKKE 33 NMOMOLLb B MOATOTOBKE
[LQHHOW CTaTby K nybamKaumm.
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(Acrana, Kazakcrah)

Tepremo6aii Kenxxeryn

JI.LH. I'ymunieB atbiparsl Eypasust yITThIK yHHBEPCUTETI
(Acrana, Kasakcran)

OJIEYMETTIK MEOWUA )KOoHE KPEATUBTI UHAYCTPUANIAP: ULUDPbIK O9YIPAETI
3AMAHAYU NMPOLUECTEP MEH ©3APA oPEKETTECY NEPCMNEKTUBAJIAPbI

Anpartna. Lindpnbik TpaHchopMaums xaroanbiHaa KasakcraHaarbl KpeaTusTi MHAYCTpUanap

MEeH a/IeyMeTTiK MeAMaHbIH 83apa iC-KMMbIIbIH 3epTTey 83eKTi Takbipbin 60biN Tabblnaabl.
TakbIpbINTbIH, ©3EKTiNiri KpeaTUBTi MHAYCTPUANapAbl 6acekere KabIiNeTTiNIriH apTTbIpy XaHe YATTbIK,
M3[EHMETTI TaHbIMan eTy MaKCaTbIHAA LUMDPIbIK SKOHOMUKAFA MHTErPaLMsANay KXKETTiNiriMeH
6aiinaHbIcTbl. Herisri fbinbiMm npobnema WwbliFapMallbifblK CananaphblH, 91eyMeTTiK Meama MeH
uMbpnblk TEXHONOrManapFa berimMaeny TeTiKTepiHiH XeTKINIKCi3 3epTTenyiHae Xatblp. 3epmmeyoiH
Makcamsl — KpeaATUBTI MHAYCTPUSANAP MEH SNEYMETTIK MEAUAHbIH, ©3apa dpPEKEeTTeCYiHIH, Heri3ri
TeHAEeHUMANapbIH, npobnemManapbl MeH MyMKIHAKTEPiH aHbIKTay, COHAAM-aK, onapabl KasakcraHaa
TMiMAI LaMbITy O0WMbIHLA YCbIHbICTAp 6epy 60nbin Tabblnaabl. ONeyMeTTiK Meana MeH LblFapMaLLbIbIK,
WHAYCTPUANApAbIH 633apa 9peKEeTTECYiH XaH-KaKTbl Tanaay YLWiH apTypAai sficteMenep KonAaHbInabl.
Herisri adicmepdiH kaTapblHAA TEOPUANbIK XHE aHANUTUKANbIK, 3A4iCTi aTayFa 6onaabl. Ocbl TakpIpbin
60MbIHLIA OTaHABIK XBHE LeTenaik FbinbiMu eHbekTep KapacTbipbinapbl. COHbIMEH KaTap, CaHAbIK 3epTTey
apici fe KonoaHbinabl. OHAA LWbIFAPMALLbIILIK CananapAblH AaMy AeHrennepi caHapblk KepceTkiwTep
ApKblIbl KepCeTinai. 3epTTey HaTUXKECIHAE NIeYMETTIK Xeninep LbFapMaLlbbIK, MHAYCTPUSHbIH,
[aMybIHa bIKMan eTeTiH Heri3ri dakTopnapabi, 6ipi peTiHae aHbikTanabl. LLbirapmalubinbik cananapaa
XaHa KacinTep MeH MOHEeTU3auua MoLenbaepi WhbiFapMallblblK cananaphbliH 3KOHOMUKANbIK,
TYPaKTbINbIFbIH KAMTaMachl3 eTyAe MaHbI34bl pen aTkapaabl AereH KopbITbiHAbIFA Kengik. COHbIMeH
KaTap, TEXHONOTUSbIK ©3repicTep LbFapMaLlbliblk Ma3MyHFa YIKEH acep eTeTiHiH Kkepyre 6onanbl.
bi3 aneymeTTik MeaMa MeH LblFapMaLLbIbIK MHAYCTPUS apacbiHAaFbl 6aiinaHbIC NeH Tayekenaepai
TYCiHYre TbIpbICTbIK. TEXHOMOMMUS AaMbIFaH CalblH SNEYMETTIK Xeninep MeH LWbFapMallbliblK CananapablH,
©3apa 9PEKEeTTEeCTiri yHeMi e3repin oTbipaabl, 6yn 6onawak 3epTTeynepaeri xXaHa TeHaeHUMInapabl,
KYpanaapabl XXaHe oNnapAblH 971eyMeTTiK-9KOHOMUKaNbIK CaNAapbiH TEPEHIpeK Tanaayfa MyMKIHAIK
6epepi.

Tyiiin ce30ep: KpeaTWUBTi MHAYCTPUSNAP, dNeyMeTTIK Meauna, LudpnaHabipy, nnathopma, KOHTEHTTI
MOHeTM3auusnay.

Aoiiexce3 ywin: Mup3aes, Ackap xaHe KeHnxeryn Teprembaii. «9neymeTTik Meaua xKaHe KpeaTusTi
nHAycTpuanap: umdpnblk Aayipaeri 3aMaHayu npoLecTep MeH e3apa apeKkeTTecy nepcrnekTMBanapbl».
Central Asian Journal of Art Studies, 7. 10,N21, 2025, 261-276 6., DOI: 10.47940/cajas.v10i1.980

Anroic: ABTopnap «Central Asian Journal of Art Studies» >KypHanbiHbIH, peaakLUMaCcbiHa XaHe
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